MOBILE MARKETING COMPONENTS

Possible Uses of SMS Messaging

o Text-to-Win e Chat PRICING
Campaigns e Polls $250.00
¢ Product e Games ;50.15
0.30

Production e Surveys
e Subscriptions e Donations
e Coupons




Top Global Mobile Media Top@lob al
Messaging Solution

Common Short Codes (CSCs) are short numeric codes to which text messages can be sent from a mobile phone. Wireless
subscribers send text messages to short codes to access a wide variety of mobile content. Common short codes are easy
to remember and they are compatible across all participating carriers. CSCs are either five-digit or six-digit numbers.

Short codes provide the perfect opportunity to connect with the 200 million wireless users through fun, interactive
applications. Generally, they are used for entertainment, marketing, advertising and commerce, but the possibilities are
endless and the potential revenues are unlimited.

In June 2005, 7.2 billion mobile messages were sent in the United States, up from 2.8 billion the previous year, according
to CSCA, the Common Short Code Administration. Worldwide, CSCA predicts that 1.5 trillion mobile messages will be sent
in 2008.

Behind the scenes, applications take advantage of CSCs to provide an interactive wireless experience. The application
routes all messages addressed to its registered CSC number from any and all wireless networks initiating a message.
Similar to a website URL, a CSC can be promoted to drive end users to a common method of interaction.

The newest revenue opportunity for broadcasting is what’s known as SMS TV, programming that allows viewers to interact
through text messages. As conventional on-air marketing revenue dwindles, the revenue generated by SMS television
programs is steadily increasing.

SMS programs work by prompting viewers to send their votes and opinions to their favorite shows via text messaging.
Especially popular with the youth demographic, SMS TV is increasing program viewership and loyalty. Every large television
network has some aspect of mobile marketing in their fall 2006 lineups, according to Jim Manis, chairman emeritus of the
Mobile Marketing Association. Furthermore, several networks are formulating MMS (multimedia message service)
programs for 2007.

A great way to incorporate on-air marketing is to offer viewers the chance to win cash prizes for participating in contests
concurrent with a program’s broadcast, an especially effective marketing strategy for game shows. For comedies and
dramas, let viewers vote on an episode’s outcome or perhaps even decide a character’s fate. Offering ring tones, trivia
questions or even messages from television personalities are also some great on—air marketing strategies.

CATEGORY DESCRIPTION
ENTERTAINMENT Premium rate messages, subscription service for TV and radio polling, games, chat, dating, quizzes.
MARKETING Premium billed contests, subscription services and promotional dollars for reminders, group functions,

incentives and promotions.

ADVERTISING Drive purchases to targeted markets, create affinity groups and ongoing communications of new products
using broadcast (TV, Radio), print (online, newspaper, magazine).

COMMERCE Transaction fees for the redemption of coupons, point of sale purchases and micro-payments;
subscriber rate plans.
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